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PA3BOP DK3AMEHAIIMOHHOI'O MATEPHAJIA
BJIOK 1. DPA3OBAS CBA3ZHOCTH
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BJIOK 2. JEKCUKO-TPAMMATHYECKASI YACTb
Kiwouu k 3a1aHuio:
carrying
enjoyed / were enjoying (o0a oTBeTa CUNTAIOTCSI BEPHBIMHU)
to sell
was displayed / was being displayed (o0a oTBeTa cunTarOTCsSI BEpHBIMH)
gave / was giving / would give / would be giving (yka3anHbie BapiaHT OTBETOB
YUTAIOTCS BEPHBIMU)
went / were going (o0a oTBeTa CUMTAIOTCS BEPHBIMM)
left
offered
winning
0. hoped / had hoped (06a oTBeTa cunTarOTCs BEPHBIMK)
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Bbaoku 3-4. YTEHUE U [TMCBMO

MNPUMEYAHMUE: npu KOMMEHTHPOBAHUYU yTBepKIeHMA Ha T rue miam False,
IUTAThI U3 OPUTMHAIBHOTO TEKCTA AONYCTHMbI U KeJIaTeIbHbI!

Kirwouu k 3a1aHuio:
1. False. “About 75 % of the pages on the Web are in English” — sto nurara u3
TEKCTAa OOJI>KHA 6BITB IMPpUBCACHA KaK A0Ka3aTCJIbCTBO, YTO YTBCPIKIACHUC SABJIACTCA
HEBEPHBIM.



2. False. “Only around 12 % of the world’s population can communicate well in
English” — ato nurarta u3 Tekcra J0/KHA OBITH MPUBEACHA KaK JI0KAa3aTeIbCTBO, YTO
YTBEPIKJICHUE SIBJIICTCS HCBEPHBIM.

3. True. “Companies wanting to reach world markets are beginning to realize that
they will have to translate their websites for their various customers” — 370 1uTara us
TEKCTa JOJDKHA OBITh MPHBEACHA KaK JOKA3aTeIbCTBO, UYTO YTBEPXKICHHUC SBISICTCS
BEPHBIM.

4, False. “Such vast changes will not happen overnight” — sto nurara u3s Tekcra
J0JDKHA OBITh IPUBE/ICHA KaK JIOKAa3aTeIbCTBO, YTO YTBEPIKICHHUE SBIISCTCS HCBEPHBIM.,
5. True. “The problems of language and culture could well limit larger companies
from extending and as offer more opportunities to smaller businesses in poorer areas
of the world” — »T0 nMTaTa U3 TekcTa AOKHA OBITH MPUBECHA KaK JOKa3aTeIbCTBO,
YTO YTBEPKJICHUE SBJISACTCS BEPHBIM.

INPUMEP ITIOJIHOI'O OTBETA I10 9TOMY 3ATIAHHUIO

1. This statement is false because the text mentions that ‘information varies,
but suggests that about 75% of the pages on the Web are in English’. Being one of the
most widespread languages in the world, English nowadays gradually becomes an
essential part of the international online interaction. Indeed, the text says that English
‘certainly seems to be everywhere, from films to pop music and TV, and from business
to science and other fields'. Moreover, even though the number of people speaking
Chinese is much higher, it is impossible to use this language as a cross cultural one due
to its complex structure.

2. It is false due to the fact that ‘only around 12% of the world’s population
can communicate well in English’. Despite the importance of English in the
contemporary world it remains unreal to make the majority of people speak it fluently.
Also, according to the text, ‘English is the mother tongue for only 5,4% of the world’s
population’. In fact, these days there are more English learners than native speakers.
Eventually, the percentage of people speaking language is not as large as one might
think.

3. This sentence can be considered true as the text mentions that ‘people
would apparently rather buy things online if they can order in their own language .
Indeed, language barrier often becomes a serious issue in the field of online business.
Thus, using a range of various languages helps modern entrepreneurs expand their
businesses by attracting new customers. Eventually, creating multilingual sites is the
only way for developing international e-business today.

4, It is false due to the fact that ‘creating a multilingual website is not an
easy task.” In fact, combining translating of texts, converting the prices to other
currencies and changing the date format, the process of adapting sites for multicultural
audience is really complex. The text says that ‘such vast changes will not happen
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overnight’. Considering all these facts, this type of adaptation takes a long time to be
finished.

5. True because the text mentions that ‘local companies, with few employees,
doing e-business only in the language of their target market and who are aware of the
cultural aspects of that market, will certainly be at an advantage . Having created the
strategy of language and culture awareness, these local companies became successful
in their target market. On the other side, international companies do not have such
Importance in the regional business due to the language barrier and cultural differences.
Therefore, big companies are at disadvantage as these problems ‘offer more
opportunities to smaller businesses in poorer areas of the world .

3AZJAHME 11O 9CCE HA OCHOBE TEKCTA 3AIAHUSA

Ipumeuanue Nel: npu Hanucanuu 3cce Ha Temy ‘It IS necessary to develop
multilingual Internet” muTaThl W3 TEKCTA, MPEBBIMIAIOIIAE 1O MPOTSIKCHHOCTH 3
CJIOBa, HEAOIYCTHMBbI!

IIpumeuyanue Ne2: Gamibl 3a 3cce MPUCBAUBAIOTCSA 3a OOIIee MOHUMAaHUE
npoOJieMbl, TMPUBEJACHHBIE AapPryMEHTHI, MPUBEICHHBIC NPUMEPHI, JOTUYHOCTH
U3JI0KEHUS, COOMIOIEHUE CTPYKTYPHI 3CCE.

Ipumeuyanue Ne 3 — mpu HaIMCAHUU ICCE HY’KHO 005132TE/IbHO:
" MPUBECTH 2 apryMeHTa (OJUH U3 TEKCTa, BTOPOM — CBOM COOCTBEHHBIH U3 )KU3HH,
JUTEPATypPbl, HOBOCTEH U T.11.);
" M[puUBECTH 2 puMepa (OJUH U3 TEKCTa, BTOPOU — CBOM COOCTBEHHBIN U3 KU3HH,
JUTEpaTypbl, HOBOCTEH H T.1.);
" [IOMHHTb, YTO 4 CKONMPOBAHHBIX MOJPSJ CIOBA M3 TEKCTA OLICHUBAIOTCA Kak
ruTara (0ayjIbl CHUXKAIOTCS 32 KOIMMPOBAHUE U3 TEKCTA).

IIpumeuanue Ne 4: cTpyKTypa 3cce BKIOYaeT B ce0sl cJeyrolmne MyHKThI:
1 a63a11 — BBeieHUE (O YeM FOBOPHUTCS B TEME 3CCE).

2 ab3a11 — OCHOBHAsI MBICIIb «3A» + apryMeHT + MpUMep.

3 a63a1 — ocHoBHast Mbicab «I[POTHUB» + apryment + npumep.

4 ab3a11 — 3aKJII0UYCHHE.

Ipumeuanue Ne 5: mumur cioB Ha Bc€ acce = 170-200 (HE BOJIBIIE!)

INPUMEP 3CCE 110 3AJJAHUIO
It is necessary to develop multilingual Internet

Nowadays the influence of the Internet is observed in almost all spheres of human
life. Being a convenient online space for various nations, the Internet has to deal with
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the language barrier by creating multilingual content. However, the necessity of the
multilingual Internet is still being discussed.

Firstly, living in the age of globalization, the world community cannot deny that
using one particular language online has more advantages. English, being one of the
most widespread languages, is considered to be perfect for cross cultural
communication. Nevertheless, it remains unreal to make the majority people speak it
fluently. For instance, according to the survey in 2023, the percentage of English
speakers is only about 12%. Thus, the Internet cannot be accessible for such a little
group of users only.

Secondly, multilingual content helps in attracting a large audience as people
prefer being entertained in their native languages. For example, since 2020, the
YouTube has started adapting its videos into more than 20 languages using a unique
subtitle program. This innovation has increased the number of users by millions.

Eventually, the multilingual Internet supports cultural diversity and simplifies
international interaction. Therefore, it is necessary to develop it.
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